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The meaning of luxury and the type of customer that buys luxury continues to
evolve. Asaresult, companies have to constantly rethink their marketing
strategies to keep up with consumers' shifting expectations.

The Management of Luxury consists of 26 contributions from

51 international experts that discuss key strategies for premium brand success.
Using unigue research and case studies from avast array of |eading brands
including Burberry, Grey Goose, and Rolex, they examine how luxury is
evolving and which fundamental aspects of the business need to be prioritized in
atime of change and transition.

The book provides a strategic approach to luxury management and focuses on
four key areas: market, brand strategy, business strategy and responsibility. In
addition, it analyzes the latest trends, such as the impact of social mediaand the
role of emerging markets, and offers a multicultural perspective designed to
create challenges to the traditional, established rules of an ever-evolving industry.
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The meaning of luxury and the type of customer that buys luxury continues to evolve. As aresult, companies
have to constantly rethink their marketing strategies to keep up with consumers' shifting expectations.

The Management of Luxury consists of 26 contributions from 51 international experts that discuss key
strategies for premium brand success. Using unique research and case studies from avast array of leading
brands including Burberry, Grey Goose, and Rolex, they examine how luxury is evolving and which
fundamental aspects of the business need to be prioritized in atime of change and transition.

The book provides a strategic approach to luxury management and focuses on four key areas: market, brand
strategy, business strategy and responsibility. In addition, it analyzes the latest trends, such as the impact of
social media and the role of emerging markets, and offers amulticultural perspective designed to create
challenges to the traditional, established rules of an ever-evolving industry.
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Editorial Review
Review

"[T]he most detailed and multifaceted coverage of luxury marketing | have come across...the only book the
specialist working in luxury brand management would need to read to feel more prepared to tackle the
challenges the luxury market poses, and be able to make more informed decisions.”

(Michael Baicoianu Brand Uniq)

"Focusing on the key strategic areas of market, brand strategy, business strategy and luxury responsibility,
this book delivers a veritable mass of information... If you are new to the luxury sector thiswould be a
particularly excellent desk resource and initiation to the different world of luxury products. Even if you have
been working in this sector for along time, you surely cannot fail to get some benefit from this book."
(Darren Ingram Darren Ingram Media)

About the Author

The Management of Luxury is a collection of 26 articles written by 51 individual contributors from around
the world, edited by Benjamin Berghaus, Glnter Miiller-Stewens, and Sven Reinecke.

Benjamin Berghausis Manager of the "Research Program for Luxury Brands' at the Institute of
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St.Gallen (HSG).
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Users Review
From reader reviews:
Antoinette Hogg:

What do you think about book? It is just for students as they are still students or theideafor all peoplein the
world, the particular best subject for that? Simply you can be answered for that problem above. Every person
has distinct personality and hobby for each other. Don't to be pressured someone or something that they don't



need do that. Y ou must know how great as well asimportant the book The Management of Luxury: A
Practitioner's Handbook. All type of book isit possible to see on many sources. Y ou can look for the internet
methods or other social media.

Jason Nor fleet:

Hey guys, do you really wants to finds a new book to see? May be the book with the title The Management
of Luxury: A Practitioner's Handbook suitable to you? Often the book was written by famous writer in this
era. The particular book untitled The Management of Luxury: A Practitioner's Handbookis the main of
severa books this everyone read now. This particular book was inspired lots of people in the world. When
you read this e-book you will enter the new age that you ever know previous to. The author explained their
plan in the simple way, thus al of people can easily to be aware of the core of this publication. This book
will giveyou alot of information about this world now. So you can see the represented of the world in this
particular book.

L ois Huseby:

The reason? Because this The Management of Luxury: A Practitioner's Handbook is an unordinary book that
the inside of the book waiting for you to snap the item but latter it will jolt you with the secret that inside.
Reading this book close to it was fantastic author who also write the book in such awesome way makes the
content inside easier to understand, entertaining approach but still convey the meaning thoroughly. So , itis
good for you because of not hesitating having this nowadays or you going to regret it. This book will give
you alot of benefits than the other book get such as help improving your talent and your critical thinking
means. So, still want to hesitate having that book? If | were being you | will go to the guide store hurriedly.

Katie Harper:

Many people spending their time by playing outside along with friends, fun activity together with family or
just watching TV all day every day. Y ou can have new activity to enjoy your whole day by looking at a
book. Ugh, do you consider reading a book will surely hard because you have to bring the book everywhere?
It alright you can have the e-book, taking everywhere you want in your Smartphone. Like The Management
of Luxury: A Practitioner's Handbook which is getting the e-book version. So , try out this book? Let's view.
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