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The meaning of luxury and the type of customer that buys luxury continues to
evolve. As a result, companies have to constantly rethink their marketing
strategies to keep up with consumers' shifting expectations.

The Management of Luxury consists of 26 contributions from
51 international experts that discuss key strategies for premium brand success.
Using unique research and case studies from a vast array of leading brands
including Burberry, Grey Goose, and Rolex, they examine how luxury is
evolving and which fundamental aspects of the business need to be prioritized in
a time of change and transition.

The book provides a strategic approach to luxury management and focuses on
four key areas: market, brand strategy, business strategy and responsibility. In
addition, it analyzes the latest trends, such as the impact of social media and the
role of emerging markets, and offers a multicultural perspective designed to
create challenges to the traditional, established rules of an ever-evolving industry.
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The meaning of luxury and the type of customer that buys luxury continues to evolve. As a result, companies
have to constantly rethink their marketing strategies to keep up with consumers' shifting expectations.

The Management of Luxury consists of 26 contributions from 51 international experts that discuss key
strategies for premium brand success. Using unique research and case studies from a vast array of leading
brands including Burberry, Grey Goose, and Rolex, they examine how luxury is evolving and which
fundamental aspects of the business need to be prioritized in a time of change and transition.

The book provides a strategic approach to luxury management and focuses on four key areas: market, brand
strategy, business strategy and responsibility. In addition, it analyzes the latest trends, such as the impact of
social media and the role of emerging markets, and offers a multicultural perspective designed to create
challenges to the traditional, established rules of an ever-evolving industry.
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Editorial Review

Review

"[T]he most detailed and multifaceted coverage of luxury marketing I have come across...the only book the
specialist working in luxury brand management would need to read to feel more prepared to tackle the
challenges the luxury market poses, and be able to make more informed decisions."
(Michael Baicoianu Brand Uniq)

"Focusing on the key strategic areas of market, brand strategy, business strategy and luxury responsibility,
this book delivers a veritable mass of information... If you are new to the luxury sector this would be a
particularly excellent desk resource and initiation to the different world of luxury products. Even if you have
been working in this sector for a long time, you surely cannot fail to get some benefit from this book."
(Darren Ingram Darren Ingram Media)

About the Author

The Management of Luxury is a collection of 26 articles written by 51 individual contributors from around
the world, edited by Benjamin Berghaus, Günter Müller-Stewens, and Sven Reinecke.
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Management at the University of St.Gallen (HSG).

Sven Reinecke is Professor of Management and Director of the Institute of Marketing at the University of
St.Gallen (HSG).
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and Law
Stefan Behrens, Scientific Research Assistant at the Leibniz University of Hannover
Philip Beil, Partner at Roland Berger Strategy Consultants
Michael Breazeale, Assistant Professor of Marketing at Mississippi State University
Ludovica Cesareo, Sapienza University of Rome
Claude Chailan, Professor and Programme Director at EM Strasbourg Business School 
Camille Depigny, Project Manager
Delphine Dion, Associate Professor at Sorbonne Graduate Business School
Alexander Gaus, Senior Consultant at Roland Berger Strategy Consultants



Kaibin He, Beijing University's Guanghua School of Management
Klaus Heine, Assistant Professor of Luxury Marketing at EMLYON Business School
Sabrina Helm, Associate Professor of Retailing at the University of Arizona
Nadine Hennigs, Assistant Professor at the Leibniz University of Hannover
Anurag Hingorani, Deputy Head and Senior Lecturer at the University of Technology, Sydney
Michael Jäckel, Professor of Sociology at Trier University
Olga Louisa Kastner, Project Manager at Kommunikationnsagentur Liganova
Christiane Klarmann, Scientific Research Assistant at the Leibniz University of Hannover
Eirini Koronaki, Athens University of Economics and Business
Charles Aaron Lawry, Assistant Professor of Marketing at Pace University 
Nicole Lohrisch, Research Assistant at the Berlin School of Economics and Law
Christopher R Long, Senior Data Analyst at Quantiful, LLC
Anne-Flore Maman, Founder and Owner of SémioConsult
Farah Montesa, Experienced in the New York fashion industry 
Daniela Ott, Chief Operating Officer at Kering Luxury
George Panigyrakis, Professor of Marketing at Athens University of Economics and Business 
Alberto Pastore, Professor of Business Management at Sapienza University of Rome
Michel Phan, Associate Professor of Luxury Marketing at EMLYON Business School
Michael Reinhold, Head of the Centre of Competence at the University of St Gallen
France Riguelle, Teaching and Research Assistant at the University of Liege's HEC Business School
René Rohrbeck, Associate Professor of Strategy at Aarhus University
Marcus SchÖgel, Director of the Institute of Marketing at the University of St Gallen
Fabian Sommerrock, Principal at Roland Berger Strategy Consultants
Alexander Stigelski, Research Fellow at the Leibniz University of Hannover 
Prokopsis Theodoridis, Assistant Professor of Marketing at the Food and Agricultural Enterprises of the
University of Patras 
Timo Tischer, Institute of Marketing at the University of St Gallen
Ivan Valek, Writer
Didier Van Caillie, Director of the Research Centre on Corporate Performance (CEPE) and Professor at the
University of Liege's HEC Business School
Sofia Vassou, Food and Agricultural Enterprises at the University of Patras
Vera Waldschmidt, Institut für Marketing und Dienstleistungsforschung Wirtschafts-
undSozialwissenschaftliche Fakultät at the University of Rostock
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Users Review

From reader reviews:

Antoinette Hogg:

What do you think about book? It is just for students as they are still students or the idea for all people in the
world, the particular best subject for that? Simply you can be answered for that problem above. Every person
has distinct personality and hobby for each other. Don't to be pressured someone or something that they don't



need do that. You must know how great as well as important the book The Management of Luxury: A
Practitioner's Handbook. All type of book is it possible to see on many sources. You can look for the internet
methods or other social media.

Jason Norfleet:

Hey guys, do you really wants to finds a new book to see? May be the book with the title The Management
of Luxury: A Practitioner's Handbook suitable to you? Often the book was written by famous writer in this
era. The particular book untitled The Management of Luxury: A Practitioner's Handbookis the main of
several books this everyone read now. This particular book was inspired lots of people in the world. When
you read this e-book you will enter the new age that you ever know previous to. The author explained their
plan in the simple way, thus all of people can easily to be aware of the core of this publication. This book
will give you a lot of information about this world now. So you can see the represented of the world in this
particular book.

Lois Huseby:

The reason? Because this The Management of Luxury: A Practitioner's Handbook is an unordinary book that
the inside of the book waiting for you to snap the item but latter it will jolt you with the secret that inside.
Reading this book close to it was fantastic author who also write the book in such awesome way makes the
content inside easier to understand, entertaining approach but still convey the meaning thoroughly. So , it is
good for you because of not hesitating having this nowadays or you going to regret it. This book will give
you a lot of benefits than the other book get such as help improving your talent and your critical thinking
means. So , still want to hesitate having that book? If I were being you I will go to the guide store hurriedly.

Katie Harper:

Many people spending their time by playing outside along with friends, fun activity together with family or
just watching TV all day every day. You can have new activity to enjoy your whole day by looking at a
book. Ugh, do you consider reading a book will surely hard because you have to bring the book everywhere?
It alright you can have the e-book, taking everywhere you want in your Smartphone. Like The Management
of Luxury: A Practitioner's Handbook which is getting the e-book version. So , try out this book? Let's view.
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