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Trusted advice on successful consulting from the authors of the bestselling
GuerrillaMarketing series

Consulting is entering the era of the guerrilla client-buyers with a glut of
information at their fingerti ps and doubts about the value consultants add.
GuerrillaMarketing for Consultants is the first book to reveal how guerrilla
marketing can transform today's challenges into golden opportunities for winning
profitable work from the new breed of consulting clients. Packed with
information, this step-by-step guide details the 12 marketing secrets every
consultant should know, the anatomy of a marketing plan, Web sites, sources of
free publicity, direct-mail marketing, winning proposals, and more.

Jay Conrad Levinson (San Rafael, CA) isthe Chairman of the Board of Guerrilla
Marketing International and the author or coauthor of more than 30 books,
including the bestselling Guerrilla Marketing series. Michael W. McLaughlin
(Mill Valley, CA) has been a partner with Deloitte Consulting since 1994,
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Editorial Review

From the Back Cover
Proven guerrilla marketing tactics specifically designed for consultants

Jay Conrad Levinson's Guerrilla Marketing revolutionized the way marketers do business by defying the
conventional wisdom that effective marketing means spending big bucks. He devised highly successful
marketing strategies that rely on creativity, imagination, and energy—instead of money—to get the job done.
Now, GuerrillaMarketing for Consultants applies the power of guerrilla marketing to the hypercompetitive
business of consulting.

"Wow! If you're the sort of person who tells someone how to build a watch when they ask you what time it
is, thisisthe book for you. No baloney, essential, useful hands-on advice for anyone who’ s serious about
being a consultant.”

—Seth Godin, author of Free Prize Inside

"Great consultants don't just talk about marketing, they do it—every day. That's why they win. Follow the
marketing advice in this book, and you'll outsell, outperform, and outlast your competitors.”
—Jeffrey Fox, marketing consultant and author of How to Become a Marketing Superstar

"Mike McLaughlin and Jay Levinson are two of the smartest, street-savvy marketers around. Guerrilla
Marketing for Consultants distills their collective wisdom into a practical field guide, chock-full of practical
tips and tactics."

—Harry Mills, author of The Rainmaker’s Toolkit and Artful Persuasion

About the Author

JAY CONRAD LEVINSON is Chairman of Guerrilla Marketing International, a consulting firm serving
large and small businesses worldwide. He is the creator of the Guerrilla series, the best-selling marketing
series ever published. Levinson is aformer vice president and creative director at J. Walter Thompson and
Leo Burnett Advertising.

MICHAEL W. McLAUGHLIN isaPrincipal with Deloitte Consulting, and has over twenty years of
consulting experience. He has worked with clients in businesses of every size, from small start-upsto some
of the world’ s highest-profile companies. McLaughlin has sold and delivered more than $300 million in
consulting servicesin his career, and he knows what works in the market and what doesn’t.

Users Review
From reader reviews:
Colleen Holden:

Have you spare time for a day? What do you do when you have alot more or little spare time? That's why,
you can choose the suitable activity intended for spend your time. Any person spent their very own spare
time to take awalk, shopping, or went to the particular Mall. How about open or even read a book eligible
GuerrillaMarketing for Consultants: Breakthrough Tactics for Winning Profitable Clients? Maybe it is being
best activity for you. Y ou understand beside you can spend your time along with your favorite's book, you



can more intelligent than before. Do you agree with the opinion or you have various other opinion?

Lisa Chaffee:

The book Guerrilla Marketing for Consultants: Breakthrough Tactics for Winning Profitable Clients gives
you the sense of being enjoy for your spare time. Y ou may use to make your capable much more increase.
Book can to be your best friend when you getting tension or having big problem together with your subject.
If you can make studying a book Guerrilla Marketing for Consultants: Breakthrough Tactics for Winning
Profitable Clients being your habit, you can get far more advantages, like add your own personal capable,
increase your knowledge about several or all subjects. It is possible to know everything if you like wide open
and read a guide GuerrillaMarketing for Consultants: Breakthrough Tactics for Winning Profitable Clients.
Kinds of book are severa. It means that, science reserve or encyclopedia or others. So , how do you think
about this reserve?

Neil Owens:

Isit anyone who having spare time then spend it whole day by watching television programs or just telling
lies on the bed? Do you need something new? This GuerrillaMarketing for Consultants: Breakthrough
Tactics for Winning Profitable Clients can be the solution, oh how comes? A fresh book you know. You are
consequently out of date, spending your free time by reading in this fresh erais common not a nerd activity.
So what these guides have than the others?

Hermelinda Anthony:

What is your hobby? Have you heard in which question when you got learners? We believe that that issue
was given by teacher for their students. Many kinds of hobby, Every person has different hobby. And also
you know that little person including reading or as studying become their hobby. Y ou need to understand
that reading is very important along with book as to be the point. Book isimportant thing to provide you
knowledge, except your current teacher or lecturer. Y ou discover good news or update with regards to
something by book. Many kinds of books that can you go onto be your object. One of them is actually
Guerrilla Marketing for Consultants: Breakthrough Tactics for Winning Profitable Clients.
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