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"A 'how-to' guide for corporate executives who want to get at the unrealized
shareholder values trapped in public companies.”
—New York Times

THE #1 guide TO CORPORATE VALUATION ISNOW BETTER THAN
EVER!

"The book's clarity and comprehensive coverage make it one ofthe best
practitioners guides to valuation.”
—Financial Times

"Should serve very well the professional manager who wants to do some serious
thinking about what really does contribute value to his or her firm and why."
—The Journal of Finance

"Vauation islike a Swissarmy knife. . . you will be prepared for just about any
contingency."
—Martin H. Dubilier, Chairman of the Board, Clayton & Dubilier, Inc.

"This book on valuation represents fresh new thinking. The writing is clear and
direct, combining the best academic principles with actual experienceto arrive at
value-increasing solutions."

—J. Fred Weston, cordner Professor of Money and Financial Markets, Graduate
School of Management, UCLA
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Editorial Review

Review
"Information in the book is clearly presented. A good read which will enable you to approach corporate
valuation with confidence.” (LIoyd's List, 4th November 2000)

From the Inside Flap

Hailed by financial professionals worldwide as the single best guide of itskind, Valuation provides crucial
insights into how to measure, manage, and maximize a company's value. Thislong-awaited Third Edition
has been comprehensively updated and expanded to reflect business conditions in today's volatile global
economy and to provide highly effective ways for managers at every level to create value for their
companies.

In addition to al new case studies, Valuation now includes in-depth coverage on valuing dot.coms, cyclical
companies, and companies in emerging markets, along with detailed instructions on how to drive value
creation and apply real optionsto corporate valuation. Here is expert guidance that management and
investment professional's and students alike have come to trust, including:

* Vauation's acclaimed chapter devoted to insights into the strategic advantages of value-based management
* Strategies for multibusiness valuation, and valuation for corporate restructuring, mergers, and acquisitions
* International comparisons of the cost of capital, differencesin accounting procedures, and how valuation
works in different countries

* Detailed, actual case studies showing how valuation techniques and principles are applied

This timeless, respected book on valuation allows you to face the crossroads where corporate strategy and
finance meet with more confidence and winning strategies than ever before.

McKinsey & Company, inc. is an international top management consulting firm. Founded in 1926,
McKinsey & Company, Inc. advises leading companies around the world on issues of strategy, organization,
and operations, and in specialized areas such as finance, information technology and the Internet, research
and development, sales, marketing, manufacturing, and distribution.

Please visit us at www.WileyVauation.com

WileyValuation.com is a premier Web site devoted to all things valuation. At this unigue online community
for financial professionals, you will enjoy the following features:

* New information on valuation topics links to key valuation sites

* Vauation message boards and chats

* Downloadabl e val uation spreadsheets

From the Back Cover
Completely Updated, Over 200,000 Copies Sold!

"A 'how-to' guide for corporate executives who want to get at the unrealized shareholder values trapped in
public companies.” -New York Times

THE #1 GUIDE TO CORPORATE VALUATION ISNOW BETTER THAN EVER!



"The book's clarity and comprehensive coverage make it one ofthe best practitioners guidesto valuation." -
Financial Times

"Should serve very well the professional manager who wants to do some serious thinking about what really
does contribute value to his or her firm and why." -The Journal of Finance

"Vauationislike a Swissarmy knife. . . you will be prepared for just about any contingency." -Martin H.
Dubilier, Chairman of the Board, Clayton & Dubilier, Inc.

"This book on valuation represents fresh new thinking. The writing is clear and direct, combining the best
academic principles with actual experience to arrive at value-increasing solutions.” -J. Fred Weston, cordner
Professor of Money and Financial Markets, Graduate School of Management, UCLA

Users Review
From reader reviews:
James Williamson:

The book Valuation: Measuring and Managing the Value of Companies, 3rd Edition gives you the sense of
being enjoy for your spare time. Y ou may use to make your capable far more increase. Book can to become
your best friend when you getting pressure or having big problem together with your subject. If you can
make reading through a book Vauation: Measuring and Managing the Value of Companies, 3rd Edition
being your habit, you can get considerably more advantages, like add your own capable, increase your
knowledge about a number of or all subjects. Y ou are able to know everything if you like available and read
abook Valuation: Measuring and Managing the Vaue of Companies, 3rd Edition. Kinds of book are alot of.
It means that, science e-book or encyclopedia or other individuals. So , how do you think about this guide?

Roger Everman:

The reserve untitled Valuation: Measuring and Managing the Value of Companies, 3rd Edition is the book
that recommended to you you just read. Y ou can see the quality of the reserve content that will be shown to
you actually. The language that creator use to explained their way of doing something is easily to understand.
The article author was did alot of analysis when write the book, to ensure the information that they share for
your regquirements is absolutely accurate. Y ou also might get the e-book of Vauation: Measuring and
Managing the Value of Companies, 3rd Edition from the publisher to make you considerably more enjoy free
time.

Linda Doyle:

Don't be worry in case you are afraid that this book can filled the space in your house, you could haveit in e-
book approach, more simple and reachable. This Valuation: Measuring and Managing the Value of
Companies, 3rd Edition can give you alot of good friends because by you looking at this one book you have
thing that they don't and make anyone more like an interesting person. This particular book can be one of one
step for you to get success. This publication offer you information that possibly your friend doesn't learn, by
knowing more than other make you to be great folks. So , why hesitate? Let us have Valuation: Measuring
and Managing the Value of Companies, 3rd Edition.



Trudy Clark:

Asapupil exactly feel bored in order to reading. If their teacher questioned them to go to the library in order
to make summary for some reserve, they are complained. Just very little students that has reading's internal
or real their pastime. They just do what the professor want, like asked to go to the library. They go to there
but nothing reading really. Any students feel that reading is not important, boring as well as can't see colorful
photos on there. Y eah, it isto get complicated. Book is very important to suit your needs. As we know that
on this time, many ways to get whatever you want. Likewise word says, many ways to reach Chinese's
country. Therefore this Vauation: Measuring and Managing the Vaue of Companies, 3rd Edition can make
you experience more interested to read.
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