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The Discourse of Advertising explores the language of contemporary advertising.
Cook argues that advertisements are always in complex interaction with the texts
around them, with music and pictures, and with the people who make and
experience them. This second edition addresses contemporary advertising in the
context of current changes in communication. Advertisements span arange of
mediums from billboards to email and the author sensitively analyses their social
functions and effects on the individual. New advertisements include those for
Barnardos and the Royal Navy,Philips, Wonderbra and Wrigleys, and the book
has also been substantially rewritten. Thisis a comprehensive and invaluable
reference guide to all aspects of the language of advertising.
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The Discourse of Advertising explores the language of contemporary advertising. Cook argues that
advertisements are always in complex interaction with the texts around them, with music and pictures, and
with the people who make and experience them. This second edition addresses contemporary advertising in
the context of current changes in communication. Advertisements span arange of mediums from billboards
to email and the author sensitively analyses their social functions and effects on the individual. New
advertisements include those for Barnardos and the Royal Navy,Philips, Wonderbra and Wrigleys, and the
book has a so been substantially rewritten. Thisis a comprehensive and invaluable reference guide to all
aspects of the language of advertising.
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Editorial Review

Review

The Discourse of Advertising is avery readable book that iswell suited for undergraduate students whatever
their academic background (literature, linguistics, cultural studies, communication studies, etc.). The balance
between theory and practice is excellent. Advertising examples are mostly recent, and taken from a variety of
supports (e.g. billboards, Internet, TV, magazines). The application of theoretical concepts to ads and
literature provides a better understanding of these concepts, and especially alows for the distinction between
the two genres. An excellent introductory tool not only to the field of advertising but also to the larger field
of discursive studiesin general, provided that instructors complete it with examples of ads particularly
meaningful for their students..

—Elisabeth Le, University of Alberta, Canada

About the Author
Guy Cook teaches at the University of Reading.

Users Review
From reader reviews:
James Stover:

This The Discourse of Advertising (Interface) book is not ordinary book, you have it then the world isin
your hands. The benefit you receive by reading this book is usually information inside this book incredible
fresh, you will get datawhich is getting deeper a person read alot of information you will get. This kind of
The Discourse of Advertising (Interface) without we understand teach the one who studying it become
critical in pondering and analyzing. Don't possibly be worry The Discourse of Advertising (Interface) can
bring once you are and not make your case space or bookshelves' turn out to be full because you can have it
in your lovely laptop even cellphone. This The Discourse of Advertising (Interface) having fine arrangement
in word in addition to layout, so you will not sense uninterested in reading.

Joseph Braddock:

Here thing why this particular The Discourse of Advertising (Interface) are different and reliable to be yours.
First of all reading through a book is good but it depends in the content than it which is the content is as
delicious as food or not. The Discourse of Advertising (Interface) giving you information deeper including
different ways, you can find any guide out there but there is no guide that similar with The Discourse of
Advertising (Interface). It gives you thrill looking at journey, its open up your personal eyes about the thing
that will happened in the world which is might be can be happened around you. It is possible to bring
everywhere like in area, café, or even in your means home by train. When you are having difficultiesin
bringing the published book maybe the form of The Discourse of Advertising (Interface) in e-book can be
your aternate.



Frances Savage:

Peoplelivein this new time of lifestyle always try and and must have the free time or they will get lot of
stress from both way of life and work. So , when we ask do people have time, we will say absolutely of
course. People is human not really arobot. Then we question again, what kind of activity are you
experiencing when the spare time coming to you of course your answer will probably unlimited right. Then
ever try this one, reading ebooks. It can be your alternative in spending your spare time, typically the book
you have read is actually The Discourse of Advertising (Interface).

John Augustine:

As a college student exactly feel bored to reading. If their teacher asked them to go to the library or even
make summary for some book, they are complained. Just very little students that has reading's heart and soul
or real their leisure activity. They just do what the trainer want, like asked to the library. They go to presently
there but nothing reading significantly. Any students feel that studying is not important, boring and can't see
colorful images on there. Y eah, it isto be complicated. Book is very important in your case. Aswe know that
on this period, many ways to get whatever you want. Likewise word says, many ways to reach Chinese's
country. Therefore this The Discourse of Advertising (Interface) can make you sense more interested to read.
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