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This is not a traditional textbook or collection of case studies, but is intended to
demonstrate the complex and manifold questions of retail management in the
form of 18 lessons that provide a thematic overview of key issues and illustrate
them with the help of comprehensive case studies.

In the second edition, all chapters were revised and updated. Three new chapters
were added to treat topics like online-retailing and multi-channel-strategies as
well as the so called verticals in specific chapters. All case studies were replaced
by new ones to reflect the most recent developments. Eighteen well-known retail
companies from different countries, like Best Buy, IKEA,TK Maxx, Tesco and
Decathlon, are now used to illustrate particular aspects of retail management.
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Editorial Review

From the Back Cover

Joachim Zentes/Dirk Morschett/Hanna Schramm-Klein
Strategic Retail Management
Text and International Cases

This is not a traditional textbook or collection of case studies, but is intended to demonstrate the complex and
manifold questions of retail management in the form of 18 lessons that provide a thematic overview of key
issues and illustrate them with the help of comprehensive case studies.

In the second edition, all chapters were revised and updated. Three new chapters were added to treat topics
like online-retailing and multi-channel-strategies as well as the so called verticals in specific chapters. All
case studies were replaced by new ones to reflect the most recent developments. Eighteen well-known retail
companies from different countries, like Best Buy, IKEA,TK Maxx, Tesco and Decathlon, are now used to
illustrate particular aspects of retail management.

Contents
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Buying, Logistics and Performance Measurement

Target Groups
Advanced undergraduate students and graduate students majoring in Business Administration, Marketing or
Management; practitioners who wish to obtain compact and practice-oriented information on current
concepts
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Users Review

From reader reviews:

Mae Saari:

Do you have favorite book? When you have, what is your favorite's book? Book is very important thing for
us to find out everything in the world. Each book has different aim or goal; it means that publication has
different type. Some people truly feel enjoy to spend their time for you to read a book. These are reading
whatever they acquire because their hobby is reading a book. Think about the person who don't like reading
through a book? Sometime, particular person feel need book after they found difficult problem or even
exercise. Well, probably you will want this Strategic Retail Management: Text and International Cases.

Claudia Weidner:

A lot of people always spent their own free time to vacation as well as go to the outside with them friends
and family or their friend. Are you aware? Many a lot of people spent these people free time just watching
TV, or even playing video games all day long. In order to try to find a new activity here is look different you
can read some sort of book. It is really fun for yourself. If you enjoy the book which you read you can spent
the entire day to reading a book. The book Strategic Retail Management: Text and International Cases it is
very good to read. There are a lot of people who recommended this book. These people were enjoying
reading this book. When you did not have enough space to deliver this book you can buy typically the e-
book. You can m0ore quickly to read this book from the smart phone. The price is not very costly but this
book has high quality.

Richard Daniels:

Your reading sixth sense will not betray a person, why because this Strategic Retail Management: Text and
International Cases publication written by well-known writer who knows well how to make book which
might be understand by anyone who have read the book. Written within good manner for you, leaking every
ideas and creating skill only for eliminate your own personal hunger then you still hesitation Strategic Retail
Management: Text and International Cases as good book not simply by the cover but also from the content.
This is one reserve that can break don't judge book by its protect, so do you still needing an additional sixth
sense to pick this kind of!? Oh come on your examining sixth sense already told you so why you have to
listening to yet another sixth sense.

Shelly Reder:

Beside that Strategic Retail Management: Text and International Cases in your phone, it could give you a
way to get more close to the new knowledge or data. The information and the knowledge you might got here
is fresh in the oven so don't end up being worry if you feel like an old people live in narrow commune. It is
good thing to have Strategic Retail Management: Text and International Cases because this book offers to
you readable information. Do you occasionally have book but you do not get what it's all about. Oh come on,
that wil happen if you have this with your hand. The Enjoyable blend here cannot be questionable, including
treasuring beautiful island. Use you still want to miss the item? Find this book and read it from today!
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