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Strategic Brand Management, Second Edition, adopts an innovative socio-
cultural perspective that provides students with an understanding of the dynamics
of the field and enables them to engage with the issues that lie within. At the
same time, the text also integrates more traditional notions of the brand in terms
of equity and positioning. The wide experience of the author team--from
consulting with industry leaders to teaching demanding MBA and executive
development courses--has resulted in a text full of exciting ideas that are firmly
grounded in managerial implications and applications.

Building on a solid theoretical foundation, the authors also apply theory to
examples throughout, helping students to understand the practical applications of
brand management. By using a wealth of new and up-to-date illustrative
examples and case material--including coverage of high-tech innovation--they
have created a text that is both cutting-edge in terms of theory and also accessible
to students.
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Editorial Review

Review

"Some wonderful, crisp, and incisive writing that shines a light into the mysterious individual and
interpersonal regions where brands operate. This textbook is outstanding on the emotional, psychological,
and symbolic underpinning of brands and branding. "--Jim Freund, University of Lancaster

About the Author
Larry Percy is Visiting Professor at the University of Oxford and an advertising communications consultant.
He has worked for a number of leading advertising agencies in the United States, including Lintas and
Young and Rubicam, and has taught marketing theory, advertising strategy, and advertising
research at Carnegie-Mellon University and the University of Pittsburgh. He is the author of several other
books on advertising and marketing communications and sits on the editorial board of a number of journals,
including the Journal of Marketing Research. He is also a former Industry Director of
the Association for Consumer Research in the United States. Richard Elliott is Professor of Marketing and
Consumer Research, Warwick Business School, and prior to this was Professor of Marketing at the
University of Exeter. He has worked in brand management with a number of multinationals and was
formerly account manager at the international advertising agency Norman, Craig and Kummel. He has
published articles in numerous journals and taught at Lancaster University, the London Business School, and
the ESSEC in Paris. His research interests include socio-cultural aspects of advertising,
dysfunctional consumer behaviour, and consumption and self-identity issues.

Users Review

From reader reviews:

Pat Billings:

Typically the book Strategic Brand Management will bring you to the new experience of reading the book.
The author style to explain the idea is very unique. In the event you try to find new book to study, this book
very appropriate to you. The book Strategic Brand Management is much recommended to you to see. You
can also get the e-book from your official web site, so you can more easily to read the book.

Mark Gibson:

Spent a free a chance to be fun activity to try and do! A lot of people spent their sparetime with their family,
or their particular friends. Usually they undertaking activity like watching television, going to beach, or
picnic inside the park. They actually doing ditto every week. Do you feel it? Would you like to something
different to fill your personal free time/ holiday? May be reading a book could be option to fill your cost-free
time/ holiday. The first thing that you will ask may be what kinds of book that you should read. If you want
to consider look for book, may be the reserve untitled Strategic Brand Management can be excellent book to
read. May be it might be best activity to you.



Brenda Seddon:

The reason why? Because this Strategic Brand Management is an unordinary book that the inside of the
publication waiting for you to snap the idea but latter it will jolt you with the secret the idea inside. Reading
this book alongside it was fantastic author who have write the book in such remarkable way makes the
content within easier to understand, entertaining way but still convey the meaning totally. So , it is good for
you because of not hesitating having this any longer or you going to regret it. This phenomenal book will
give you a lot of benefits than the other book include such as help improving your ability and your critical
thinking means. So , still want to hold off having that book? If I were being you I will go to the e-book store
hurriedly.

Jean Mora:

Is it an individual who having spare time and then spend it whole day by watching television programs or
just telling lies on the bed? Do you need something new? This Strategic Brand Management can be the
solution, oh how comes? A book you know. You are so out of date, spending your free time by reading in
this brand new era is common not a nerd activity. So what these guides have than the others?
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